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Digital ads cost less to create, and can be edited without much consequence 
as compared to print ads. If a print advertisement requires an alteration after 
it’s produced, any necessary changes will result in additional expenses. 

Digital ads allow businesses to adjust the content in an ad and their  
distribution approach on the fly. If an ad contains a typo, someone can quickly 
make the necessary corrections and reupload it. Print ads that underperform 
can receive increased viewership by being uploaded to various social media  
platforms as posts at no additional costs.

Easier to Develop and Edit

Print ads are more expensive to manufacture because they need ink, paper, 
and a publication to be seen by consumers. Print ads are also more  
labor-intensive which inherently increases production expenses. Online ads 
typically require far fewer people to generate content that’s the same caliber 
as traditional ads. Instead of paying for ad space, businesses can upload  
marketing posts onto their social media pages for free.

More Cost Effective

As technology has advanced, the majority of traditional 
business functions can now be completed digitally. If any 
sector of commerce could vouch for the benefits of new 
technology, it would be marketing. If your business is 
looking to reduce costs, broaden your online reach, and 
keep your audience engaged, digital marketing is the 
answer you’ve been looking for.
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Social media platforms alone provide marketers with additional capabilities 
that print ads lack. Posting on social media gives businesses an opportunity 
to receive immediate feedback from users. Companies can use social media 
as a focus group to gain insight from consumers when they engage with their 
posts. 

Both positive and negative comments are encouraged since companies can 
incorporate the feedback when formulating future posts and paid ads. All 
social media platforms encourage sharing, which can significantly increase the 
number of people who see a post. Businesses that don’t have a sizable online 
following utilize various forms of paid digital advertising to gain new  
customers.

Social Media Marketing

1. Pay-Per-Click is an internet advertising model where the business pays a 
fee each time their ad is clicked on. The most popular form is pay-per-click 
search engine advertising. This approach displays a link a company wants 
viewers to visit at the top of search engine results. 

2. Branded Content is when a business hires an unaffiliated individual to 
speak about a product or service in a positive manner. The marketing  
material is designed to improve awareness of a company by developing  
an ad that’s consistent with their core values. 

3. Display Ads consist of images, banners, gifs, and videos that are seen 
when scrolling websites, apps, or social media platforms. The digital ads 
combine text, images, and a URL that connects the ad to a company’s  
website or landing page.

Types of Paid Digital Ads
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Viewership of print ads are restricted by the number of people who purchase 
a publication. Online ads are significantly more versatile and can be shared in 
multiple places, including social media, mobile apps, search engines, and web 
pages. Mobile and desktop ads possess the ability to reach a wider and more 
interested audience.

Reach a Larger Audience

Display Ads as they appear  
on allrecipes.com
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Traditional advertisements aren’t capable of generating much data. When 
consumers browse the internet, their actions produce a lot of data. Companies 
utilize that information to get their message in front of consumers searching 
for similar products or services online. 

Businesses also use data to develop personalized ads that are more relatable 
to their target audience. When brands increase their understanding of what 
buyers want, it improves their ability to meet a buyer’s needs. Digital ads  
generating their own data can be used to make each campaign more  
successful than the last.

Generate Data

Once digital marketing material hits the web, it starts collecting an abundance 
of valuable information. Ad tracking enables businesses to collect info and 
user insights while gauging the performance of an online ad campaign. The 
discoveries that emerge during each individual campaign are then used to 
fine-tune future marketing strategies.

Measurability
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These are the various digital marketing approaches and resources that  
produce valuable data: 
 
• Tracking URLs are specialized links used to measure the effectiveness of 

an online ad. The process involves adding identifiers to a URL so a  
business can learn which channels their ad performed best on.  
 
This strategy enables companies to drill down to the specific content that’s 
driving website traffic and sales. Tracking URLs can determine a viewer’s 
demographics, interests, purchase history, and conversion rates during the 
life of a marketing campaign. Typically, tracking URLs are incorporated in all 
digital marketing material.  

• Search Engine Marketing takes place when a business pays to have an ad 
occupy a particular space on a search engine. Google Ads (pay-per-click) 
is currently the most popular online marketing platform and network in the 
world. Ads on search engines keep track of impressions, open rates,  
conversions, and demographical data. 

• General Online Marketing is the practice of leveraging various web-based 
channels to promote a product or service. Text boxes, images, gifs, and 
videos (display ads) seen alongside content on websites are the most basic 
forms of online marketing.  
 
Even though display ads aren’t as elaborate as other strategies, they’re still 
able to gather notable amounts of useful information. Conversions,  
impressions (views), and click-through rates are collected from display ads. 

• Social Media Marketing uses online social networks to promote their  
business, interact with consumers, increase brand awareness, improve 
sales, and drive website traffic. Companies also pay popular accounts to 
personally endorse a product or service in a post (branded content).
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• Email Marketing is a direct marketing channel that allows businesses to 
share new products, discounts, and updates with their mailing lists. The  
modern approach to email marketing creates conversions by building last-
ing relationships with potential customers online.  
 
Emails generate detailed performance metrics that inform brands on the 
efficiency of a campaign. 
 

1. Open Rate is the percentage of subscribers who opened a marketing email 
out of the total number of recipients.  

2. Click-Through Rate is the percentage of people who clicked a link out of 
the individuals w ho opened it. This metric shows the level of engagement 
experienced throughout the campaign. 

3. Email Bounce Rate is the percentage of emails in a campaign that weren’t 
able to be delivered. Invalid email addresses, full inboxes, server outages, 
or a poor sender reputation due to spam concerns are all potential causes 
of a bounced email. 
 
If a reader circles an item in a printed catalog and forgets to purchase it, 
companies have no way of knowing a consumer intended to buy their  
product. A metric like click-through rate informs a seller when a buyer is 
interested in what they’re offering.
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The majority of consumers prefer to be contacted through email more than 
any other marketing channel. Print ads sent through the mail are easily  
disregarded and thrown out since they’re usually accompanied by other 
non-targeted print ads. 

Email users check their inbox at their leisure, plus they can get the gist of a 
message without opening it. Marketing emails are predominately sent to  
consumers who previously expressed an interest in a company or industry.

Email Campaigns 

Businesses that have exclusively practiced traditional marketing methods 
should experiment with producing various digital ads. Brands accustomed to 
print ads already have to pay for their marketing material to be manufactured 
and distributed to consumers. Cut back spending on print ads and allocate 
some funding toward digital strategies.

Discover what is most effective for your business. Inexperienced digital  
advertisers need to start utilizing the free online marketing tools currently 
available, like social media and customer relationship management platforms.
 
Digital marketing agencies also offer free consultations to educate brands 
on services they offer. Hearing experienced marketing professionals discuss 
modern practices will drastically increase your understanding of the inner 
workings of digital marketing. Brands committed to only producing print ads 
should consider adopting digital practices to learn which consumers to target.

Recommendation
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When properly implemented, digital marketing strategies provide a number  
of advantages and features that traditional ads lack. Marketing campaigns are  
inherently more successful when a business is conscious of a potential  
customer’s needs. Not only do digital ads target, they generate valuable  
information while they’re running to give you better insight for your next  
campaign.

Each campaign serves as an investment that results in future campaigns  
becoming more lucrative. When a business is unable to measure a method’s 
effectiveness, it makes the process next to impossible to optimize. Companies 
that haven’t yet capitalized on digital marketing practices may feel behind or 
overwhelmed by the concept. However, as your understanding increases over 
time, so does your revenue and brand recognition.

Conclusion



Active 8 Marketing is a digital marketing agency 
located in Michigan & Florida specializing in data 
acquisition, marketing automation, social media 
management, and email marketing.

We consider the full scope of your social and 
traditional marketing plan, uncover windows of 
opportunity within your business model, and work 
with you to design social initiatives -- complete 
with a supporting marketing structure -- that are 
most likely to bring a hearty return on investment.

855.855.5728 
social@geta8.com 
101 South Main Street, Ste 110,  
Rochester, Michigan 48309

Contact Info


